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Phenomenology research is a qualitative based research method that emphasises the study of an 
experience that people within the world have gone through. The research focuses on trying to 
depict an event and describe the nature of the phenomenon. This research is mainly conducted by 
interviews with a group of people who have personally experienced, or have first-hand knowledge 
of the phenomenon (Brauch). The interviews should be created to answer two broad questions: 
“What have you experienced in terms of the phenomenon? What contexts or situations have 
typically influenced your experiences of the phenomenon?” (Brauch). 

The understanding of philosophy behind the phenomenon allows researchers to grasp the 
interpretation of human existence which is the base of phenomenology. This research uses the data 
to learn from the experiences of others and the impact that the phenomenon has had on people 
(Neubauer, et al., 91). The ultimate goal is to find the meaning of this experience in terms of what 
and how it was experienced. This method looks for common phrases and themes that could relate 
to the meaning of the phenomenon.  

Transcendental and hermeneutic phenomenology are two popular categories of qualitative 
phenomenology research. Transcendental phenomenology, defined by Edmund Husserl, 
highlights an epistemological focus, or the nature of knowledge. Husserl wanted to center this 
method on “acts of attending, perceiving, recalling and thinking about the world” (Neubauer, et 
al., 94). Hermeneutic phenomenology, defined by Martin Heidegger, concentrated on ontological 
focus. Heidegger was interested in seeing humans as “actors in the world and so focuses on the 
relationship between an individual and his/her lifeworld” (Neubauer, et al., 94). Lifeworld being 
an individual’s reality is ultimately influenced by the world they live in. 
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